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Value of 3D Printing
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Adoption Phase 1 - Local manufacturing
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Local Production
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https://www.sbs.com.au/news/australia-s-3d-printing-experts-are-banding-together-to-make-masks-for-at-risk-health-
workers?cid=news:socialshare:twitter

https://www.sbs.com.au/news/australia-s-3d-printing-experts-are-banding-together-to-make-masks-for-at-risk-health-workers?cid=news:socialshare:twitter


…… towards distributed manufacturing
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In the APAC Region



Compare that to traditional manufacturing …..
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Already done

10



Thank you very much
Paul Heiden


